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2024 PROJECT SUNSET WATCH LIST



ASH CALIFORNIA
Support jurisdictions as they develop and advocate for strong tobacco endgame policies. 

• Santa Rosa – Tobacco Retail License 
• Fresno County - Tobacco Retail License
• City of Albany – Tobacco Product Sales Ban 
• Sacramento – Tobacco Product Sales Ban 
• Hermosa Beach – Tobacco Product Sales Ban 

Continue to develop media and communications resources. 
• Investigate translating materials to Spanish 

Provide six Tobacco Endgame Matters podcasts
• Suggest topics?

Building off of our existing trainings by developing follow up, more advanced training 

Continue to support paid media efforts in jurisdictions working on direct endgame 
policies.

Support the Tobacco Endgame Policy and Advocacy Training Course

Continue to respond to direct requests for TA



UN TREATY TO END PLASTIC POLLUTION
Plastics Treaty
• Priorities 
• INC 4 & INC 5 
• Opportunities to Engage



TOBACCO INDUSTRY INTERFERENCE

ash.org/tobacco-money 
                                                                                                                             

Submit your observations to

 Grayn@ash.org

https://ash.org/tobacco-money/
mailto:grayn@ash.org


LIABILITY

Active

Active
Monitoring

• Human rights cases
• Criminal opportunities
• Civil opportunities
• Parallel issues/ precedent
• Article 19- COP Work



HUMAN RIGHTS
• CERD

• Engagement with Committee

• ASH as a Human Rights Resource
• Webinars
• Publications

• Build capacity of tobacco control community
• Continue reporting
• New partnerships/ breaking silos- plastics



UN REFORM



COP10

•Human Rights
•Article 19
•Article 18
•Article 5.3
•Article 2.1



2024 COMMUNICATION TRENDS

VIDEO MARKETING STORYTELLING UTILIZING ARTIFICIAL INTELLIGENCE
Nearly a third (30%) of all short-
form videos are watched 81% of 
the way through.

Use storytelling to convey the 
harms of tobacco and impact of 
our public health policies on our 
communities.

AI is a growing area that will unlock 
new possibilities for growth, efficiency, 
and innovation in all industries. Stay 
curious.



2024 COMMUNICATION TRENDS: VIDEO

People connect to powerful, 
emotional content and story-
telling. Videos used for story-
telling are proven to engage us 
and keep us interested in a 
mission or cause – and are very 
engaging vehicles for social media.

endtobaccoca.ash.org/communications-tools

EDITING VIDEOS

Paid: Adobe Premiere Rush

Free: iMovie, InShot, Canva

https://endtobaccoca.ash.org/communications-tools/
https://endtobaccoca.ash.org/communications-tools/
https://inshot.com/
https://inshot.com/
https://www.captions.ai/
https://www.captions.ai/


2024 COMMUNICATION TRENDS: STORYTELLING
Storytelling is a marketing strategy that ASH encourages partners to use to create emotional connections with 
your audience. This, in turn, makes your audience more likely to take action or support your initiative.

TIPS FOR EFFECTIVE STORYTELLING
• Be Authentic
• Focus on individuals
• Use compelling visuals
• Show the impact 
• Keep it concise
• Encourage user-generated content
• Incorporate storytelling across multiple 

channels
• Monitor and evaluate your efforts
• Adapt and evolve

STORYTELLING FORMS
• Short-form social media posts
• Video ads on social media.
• Marketing materials
• Case studies
• Long-form stories and guides
• Conferences and events
• Annual reports
• Awareness campaigns
• Fundraising campaigns



2024 COMMUNICATION TRENDS: AI

By leveraging AI, we can: 

• analyze donor behavior, preferences, and 
giving patterns

• uncover patterns, trends, and correlations 
that would be difficult to identify manually

• tailor messages to specific audiences, making 
campaigns more relevant and relatable



Stay Involved NEXT WEBINAR: 
Aligning the WHO FCTC and the UN 

Treaty to End Plastic Pollution

Thursday, January 25, 2024
9:00am ET | 2:00pm GMT

Please complete our survey after 
the webinar ends. Thank you!

Resource to Use
U.S. Tobacco 
Lobbyist & Lobbying 
Firm Registration 
Tracker 2023

ash.org/tobacco-money
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