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Truth Initiative is dedicated to achieving a culture where all youth and young adults 
reject tobacco.

We speak, seek and spread the truth about tobacco through:

• education
• tobacco-control research
• community activism & engagement
• treatment innovations

Our Mission



With a $9 billion annual marketing budget, tobacco companies invest almost $1 million 
each hour on promoting their products. 

• Lobbying to undermine tobacco control policies and programs
• Paying influencers to post tobacco products on social media, hosting parties with 

giveaways and enlisting hip-hop artists for music performances 
• Manipulation of the media to discredit scientific research
• Use of menthol, fruit, & candy flavors and sleek packaging of tobacco products to attract 

younger users
• Contributions to social programs and charities to create an image of corporate social 

responsibility 

Tobacco Industry Interference



Truth Initiative seeks to disrupt the industry’s efforts to normalize tobacco use among 
young people and to support the work of decision makers and educators through the 
publication of resources and publications that hold Big Tobacco accountable for their 
actions and highlight their dangerous tactics.
Our current research efforts seek to:

• Track changes in Americans’ perceptions of the tobacco industry
• Identify ways to disrupt the tobacco industry’s marketing and reputation 

management efforts
• Identify effective messages for youth/young adults to increase anti-tobacco 

industry perceptions and motivate action against the industry 

Educating Decision Makers



Truth Reports

TOBACCO INDUSTRY REPORT 
(December 2019):

Spinning a new tobacco industry: How Big 
Tobacco is trying to sell a do-gooder image 

and what Americans think about it 

YOUTH ATTITUDES REPORT
(December 2020):

Seeing through Big Tobacco’s Big Spin

Tobacco Industry Report: https://truthinitiative.org/research-resources/tobacco-industry-
marketing/spinning-new-tobacco-industry-how-big-tobacco-trying

Youth Attitudes Report: https://truthinitiative.org/research-resources/tobacco-industry-
marketing/seeing-through-big-tobaccos-spin

https://truthinitiative.org/research-resources/tobacco-industry-marketing/spinning-new-tobacco-industry-how-big-tobacco-trying
https://truthinitiative.org/research-resources/tobacco-industry-marketing/seeing-through-big-tobaccos-spin


1Exact survey questions: Youth/young adult: Tobacco companies use candy or fruit flavors to get young people to try e-cigarettes/vapes. Adult: Tobacco 
companies are using candy and fruit flavors to market e-cigarettes to children under 18 years old
Source: https://truthinitiative.org/research-resources/tobacco-industry-marketing/seeing-through-big-tobaccos-spin

Youth & Younger Adults are 
Less Trusting

https://truthinitiative.org/research-resources/tobacco-industry-marketing/seeing-through-big-tobaccos-spin


• How Big Tobacco is trying to makeover its image and protect its bottom line at the expense of 
public health: https://truthinitiative.org/research-resources/tobacco-industry-marketing/how-
big-tobacco-trying-makeover-its-image-and-protect

• How tobacco vaping companies are exploiting national crises to maintain their bottom lines, 
putting profit before public health: https://truthinitiative.org/research-resources/tobacco-
industry-marketing/how-tobacco-and-vaping-companies-are-exploiting

• Action needed: Tobacco and pharmacies: https://truthinitiative.org/research-resources/tobacco-
industry-marketing/action-needed-tobacco-and-pharmacies

• Tobacco Industry Marketing on TruthInitiative.org: https://truthinitiative.org/research-
resources/topic/tobacco-industry-marketing

Additional Truth Publications

https://truthinitiative.org/research-resources/tobacco-industry-marketing/how-big-tobacco-trying-makeover-its-image-and-protect
https://truthinitiative.org/research-resources/tobacco-industry-marketing/how-tobacco-and-vaping-companies-are-exploiting
https://truthinitiative.org/research-resources/tobacco-industry-marketing/action-needed-tobacco-and-pharmacies
https://truthinitiative.org/research-resources/topic/tobacco-industry-marketing


Oct 2020: Altria made a $1.8 billion investment in recreational cannabis in 2019 and over 2020 has been 
patenting cannabis technology.

Nov 2020: British American Tobacco (BAT) acquired Dryft to compete in the fast-growing category of oral 
nicotine smokeless products (ONP).

Dec 2020: R.J. Reynolds Tobacco Co. approved to delay compliance with federal graphic warning 
requirement until 2022.

Rolling Stone and Vuse co-hosted a run of three virtual concerts that were livestreamed from locations 
around New York City at the end of November.

Industry Interference Continues…



Questions?

bschillo@truthinitiative.org



Thank you

truthinitiative.org



TobaccoFreeKids.org >

Resources on 
Tobacco Industry 
Interference
Ann Boonn ASH Webinar
Director, U.S. Research Educating the Public and Lawmakers about Tobacco Industry Interference
aboonn@tobaccofreekids.org January 28, 2021

mailto:aboonn@tobaccofreekids.org


TobaccoFreeKids.org >

Industry Watch Website

https://www.tobaccofreekids.org/what-we-do/industry-watch

https://www.tobaccofreekids.org/media/2020/2020_05_covid-marketing

https://www.tobaccofreekids.org/what-we-do/industry-watch
https://www.tobaccofreekids.org/media/2020/2020_05_covid-marketing


TobaccoFreeKids.org >

Tobacco Company PAC Contributions to Federal 
Candidates

https://www.tobaccofreekids.org/what-we-do/us/tobacco-campaign-contributions

https://www.tobaccofreekids.org/what-we-do/us/tobacco-campaign-contributions


TobaccoFreeKids.org >

RICO Resources

https://www.tobaccofreekids.org/what-we-do/industry-watch/doj

https://www.tobaccofreekids.org/what-we-do/industry-watch/doj


TobaccoFreeKids.org >

Factsheets



TobaccoFreeKids.org >

Tobacco Industry Interference with State & Local Policy

https://www.tobaccofreekids.org/assets/factsheets/0389.pdf

https://www.tobaccofreekids.org/assets/factsheets/0389.pdf


TobaccoFreeKids.org >



TobaccoFreeKids.org >

FTC Reports on Marketing Expenditures by Cigarette 
and Smokeless Companies



TobaccoFreeKids.org >

Event Sponsorships



TobaccoFreeKids.org >

Discounts and Sweepstakes



TobaccoFreeKids.org >

New Products and Flavors



TobaccoFreeKids.org >

Corporate Image/CSR



TobaccoFreeKids.org >

Policy Opposition



TobaccoFreeKids.org >



Links to Resources

• Industry Watch:  https://www.tobaccofreekids.org/what-we-do/industry-
watch

• RICO Case:  https://www.tobaccofreekids.org/what-we-do/industry-watch/doj
• Factsheets:

• Tobacco and Kids: Marketing:  https://www.tobaccofreekids.org/fact-sheets/tobaccos-
toll-health-harms-and-cost/tobacco-and-kids-marketing

• Toll of Tobacco on Specific Populations:  https://www.tobaccofreekids.org/fact-
sheets/tobaccos-toll-health-harms-and-cost/toll-of-tobacco-on-specific-populations-
other-populations

• Other Tobacco Industry Bad Acts:  https://www.tobaccofreekids.org/fact-
sheets/tobacco-industry-activities/other-tobacco-industry-bad-acts

• Tobacco Industry Interference with State & Local Policy:  
https://www.tobaccofreekids.org/assets/factsheets/0389.pdf

https://www.tobaccofreekids.org/what-we-do/industry-watch
https://www.tobaccofreekids.org/what-we-do/industry-watch/doj
https://www.tobaccofreekids.org/fact-sheets/tobaccos-toll-health-harms-and-cost/tobacco-and-kids-marketing
https://www.tobaccofreekids.org/fact-sheets/tobaccos-toll-health-harms-and-cost/toll-of-tobacco-on-specific-populations-other-populations
https://www.tobaccofreekids.org/fact-sheets/tobacco-industry-activities/other-tobacco-industry-bad-acts
https://www.tobaccofreekids.org/assets/factsheets/0389.pdf
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PESO Model



Educational Tool for 
advocates to use to 
get attention in your 
state from lawmakers 
and citizens.

ASH’s Owned 
Media

https://ash.org/2020index

https://ash.org/2020index




Videos and 
Graphics

All report graphics available for free download and re-use:
http://ow.ly/1i7x50DcTwa

www.youtube.com/user/AshOrgUSA

http://ow.ly/1i7x50DcTwa


https://www.canva.com/

https://www.canva.com/


Shared Media



Earned Media



Press Release

Dissemination
• Website
• Social media
• Email to reporters
• Email to supporters
• Paid wire service



Press Events

Virtual Press Conference
• By phone
• By zoom (broadcast to YouTube)

• RSVP required for join info
• Allows for expert speakers from 

around the country and world.



Letters to the Editor (LTE)

• Response to article in that same outlet
• 100 words
• 2 days after original article was published



Op-eds (Opposite the Editorial)

1. ONE single thesis
2. 4-5 line paragraphs 
3. 550 words
4. Attention-grabbing headline
5. 1st paragraph is key
6. Pitching – go local
7. Strong pitch email – best content in 250 words 
8. Follow up



Blogs

https://ash.org/why-i-fight

https://ash.org/category/blog

https://ash.org/why-i-fight
https://ash.org/category/blog


Thank you

Megan Arendt
Action on Smoking and Health
ArendtM@ash.org
https://ash.org

#PhaseOutCigs
@ASHorg
@ASHglobalAction

mailto:ArendtM@ash.org
https://ash.org/


Fighting Tobacco 
Industry Interference in 
Oklahoma
Julie Bisbee, Executive Director

Oklahoma Tobacco Settlement Endowment Trust



• Constitutionally protected endowment
• Mission to improve health and quality of life
• Accountable programs and services addressing the hazards of 

tobacco use and other health issues
• Funds grants on both community and statewide level to reduce 

leading causes of death – cancer and cardiovascular disease
• Works in concert with other state agencies, public health 

entities and nonprofit groups to coordinate efforts

TSET’s Role, Goal and Partners



• Longtime tobacco industry involvement in Oklahoma’s 
legislative process – 14 registered lobbyists

• Industry documents revealed that they had strong 
influence over the writing of Oklahoma’s pre-emption 
laws
• No comprehensive statewide smokefree law
• Cities may not pass stronger ordinances

Industry Influence in Oklahoma



• Paid interventions
• Print Ads
• Television Ads
• Radio Ads
• Instant Articles
• Promoted Posts
• Interactive Quizzes

Ways to Engage and Provoke Engagement

• Non-paid interventions
• Blogs/Op-Eds
• Podcast
• Toolkits
• Radio Liners
• Shared Social Media
• Response Graphics
• Partner Outreach



• Health communication interventions 
• Includes both paid and non-paid options

• Tobacco Stops With Me Brand

• Corrective Statements campaign
• NotOK campaign
• Big Tobacco Targets campaign
• “Red Kit” toolkit for direct funded grant interactions

How We Speak to Oklahomans



Corrective Statements Campaign

Instant Article 

Social Video

Landing Page



Corrective Statements Response Graphics



Corrective Statements Television Ad






NotOK Campaign
Print Ads Partner Outreach Toolkit



NotOK Preemption
Blogs

Op-Eds

Shared Social Media



NotOK Preemption
TSET Better Health Podcast



Big Tobacco Targets Campaign
“Red Kit” toolkit

Social Video Screenshot

Instant Article



•Know your tobacco lobbyists and name 
them.

•Follow the money.
•Direct payments are likely being made.

Big Tobacco Alive and Well in Your State



TSET Website: tset.ok.gov

TSET Podcast: tset.ok.gov/podcast

Link to resources and ads: 
http://bit.ly/ashjan2021

Questions?

http://tset.ok.gov/
http://tset.ok.gov/podcast
http://bit.ly/ashjan2021


Info@ash.orgFacebook
@ASHglobalAction

Twitter
@ASHorg
@LaurentHuber

Q&A
Stay Involved

Instagram
@ASHorg

Recordings from previous webinars 
and Live Chats on social media, under 
“Resources from ASH” here:
ash.org/coronavirus-update

Toolkit for Advocates
Talking with government and media about the 
COVID-19 and tobacco use co-morbidity and 
policies to protect the health of everyone 
during the pandemic.

ash.org/covid19

ADDITIONAL RESOURCES

• ASH US Tobacco Industry Interference Index 2020 
https//ash.org/2020index

• TSET Website: tset.ok.gov
• Industry Watch:  https://www.tobaccofreekids.org/what-we-do/industry-

watch
• Tobacco Industry Marketing on TruthInitiative.org: 

https://truthinitiative.org/research-resources/topic/tobacco-industry-
marketing

• Stay up to date on COVID-19 and smoking resources here: 
https://ash.org/coronavirus-update.

NEXT WEBINARS:
Thank you for your participation! 

Please stay tuned for announcements about our next 
webinar in the Tobacco Industry Interference Series: 

“Mobilizing to Overcome Tobacco Industry 
Interference in Lawmaking” on Thursday,        

February 25th.

https://ash.org/covid19
https://ash.org/2020index
http://tset.ok.gov/
https://www.tobaccofreekids.org/what-we-do/industry-watch
https://truthinitiative.org/research-resources/topic/tobacco-industry-marketing
https://ash.org/coronavirus-update/?eType=EmailBlastContent&eId=44444444-4444-4444-4444-444444444444
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