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Our Mission

Truth Initiative is dedicated to achieving a culture where all youth and young adults
reject tobacco.

We speak, seek and spread the truth about tobacco through:

e education

e tobacco-control research

* community activism & engagement
* treatment innovations
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Tobacco Industry Interference

With a $9 billion annual marketing budget, tobacco companies invest almost $1 million
each hour on promoting their products.

* Lobbying to undermine tobacco control policies and programs

* Paying influencers to post tobacco products on social media, hosting parties with
giveaways and enlisting hip-hop artists for music performances

* Manipulation of the media to discredit scientific research

* Use of menthol, fruit, & candy flavors and sleek packaging of tobacco products to attract
younger users

* Contributions to social programs and charities to create an image of corporate social
responsibility
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Educating Decision Makers

Truth Initiative seeks to disrupt the industry’s efforts to normalize tobacco use among
young people and to support the work of decision makers and educators through the

publication of resources and publications that hold Big Tobacco accountable for their
actions and highlight their dangerous tactics.

Our current research efforts seek to:
* Track changes in Americans’ perceptions of the tobacco industry

* |dentify ways to disrupt the tobacco industry’s marketing and reputation
management efforts

* |dentify effective messages for youth/young adults to increase anti-tobacco
industry perceptions and motivate action against the industry
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Truth Reports

TOBACCO INDUSTRY REPORT

(December 2019):

Spinning a new tobacco industry: How Big
Tobacco is trying to sell a do-gooder image

i ey and what Americans think about it
Big 0

Young Americans aren’t buying industry rebranding tactics
and favor more regulation

Tobacco industry efforts to overhaul its regutation af
a5 It FRCrUlts 3 Dew Jeneration of Wbacts Users

Counteract induskry s 0 protect iks botom
ling for gensrations 1o come

While young people overwhelmingly
see through Big Tobacco and its
attempts to lure them in, they are

YOUTH ATTITUDES REPORT

g (December 2020):
Seeing through Big Tobacco’s Big Spin

how that youth and young adults
Amingly balieve that tobaccn and

using tobacco products at rates
unseen in years.

Tobacco Industry Report:

Youth Attitudes Report:
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https://truthinitiative.org/research-resources/tobacco-industry-marketing/spinning-new-tobacco-industry-how-big-tobacco-trying
https://truthinitiative.org/research-resources/tobacco-industry-marketing/seeing-through-big-tobaccos-spin

Tobacco companies

to get those under 18 to try e-cigarettes’

790 o Youth and Young Adults
(]
B Older Adults
Youth & Younger Adults are 56%
Less Trusting
15%
E%

True False Don't Know

1Exact survey questions: Youth/young adult: Tobacco companies use candy or fruit flavors to get young people to try e-cigarettes/vapes. Adult: Tobacco
companies are using candy and fruit flavors to market e-cigarettes to children under 18 years old

Eg: truth initiative Source: https://truthinitiative.org/research-resources/tobacco-industry-marketing/seeing-through-big-tobaccos-spin



https://truthinitiative.org/research-resources/tobacco-industry-marketing/seeing-through-big-tobaccos-spin

Additional Truth Publications

* How Big Tobacco is trying to makeover its image and protect its bottom line at the expense of
public health: https://truthinitiative.org/research-resources/tobacco-industry-marketing/how-
big-tobacco-trying-makeover-its-image-and-protect

* How tobacco vaping companies are exploiting national crises to maintain their bottom lines,
putting profit before public health: https://truthinitiative.org/research-resources/tobacco-
industry-marketing/how-tobacco-and-vaping-companies-are-exploiting

* Action needed: Tobacco and pharmacies: https://truthinitiative.org/research-resources/tobacco-
industry-marketing/action-needed-tobacco-and-pharmacies

* Tobacco Industry Marketing on Truthlnitiative.org: https://truthinitiative.org/research-
resources/topic/tobacco-industry-marketing
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https://truthinitiative.org/research-resources/tobacco-industry-marketing/how-big-tobacco-trying-makeover-its-image-and-protect
https://truthinitiative.org/research-resources/tobacco-industry-marketing/how-tobacco-and-vaping-companies-are-exploiting
https://truthinitiative.org/research-resources/tobacco-industry-marketing/action-needed-tobacco-and-pharmacies
https://truthinitiative.org/research-resources/topic/tobacco-industry-marketing

Industry Interference Continues...

Oct 2020: Altria made a $1.8 billion investment in recreational cannabis in 2019 and over 2020 has been
patenting cannabis technology.

/‘ SPEARMINT : Nov 2020: British American Tobacco (BAT) acquired Dryft to compete in the fast-growing category of oral

, DRYFI' nicotine smokeless products (ONP).

A 5
A | 20 NICOTINE POUCHE

Dec 2020: R.J. Reynolds Tobacco Co. approved to delay compliance with federal graphic warning
requirement until 2022.

Rolling Stone and Vuse co-hosted a run of three virtual concerts that were livestreamed from locations
around New York City at the end of November.
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https://www.tobaccofreekids.org/what-we-do/industry-watch
https://www.tobaccofreekids.org/media/2020/2020_05_covid-marketing
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TOBACCO PAC CONTRIBUTIONS TO FEDERAL

CANDIDATES

The tobacco industry contributes millions of dollars each election cycle to candidates for Congress in an
effort to influence federal policies. The Campaign for Tobacco-Free Kids issues regular updates detailing
these contributions. So far during the 2019-2020 election cycle, tobacco company Political Action
Committees (PACs) have given more than $1.1 million in contributions to federal candidates

TOBACCO PAC CONTRIBUTIONS TO MEMBERS OF CONGRESS

https://www.tobaccofreekids.org/what-we-do/us/tobacco-campaign-contributions

P Tobacco Company PAC Contributions to Federal

Tobacco Company Political Action Committee (PAC) Contributions to Federal Candidates By Election Cycle and Party, 2005-2020

Tobacco Company 2005-2006 | 2007-2008 | 2009-2010 [ 2011-2012] 2013-2014] 2015-2016] 2017-2018 [ 2019-2020] TOTALS
Altria Group§ £1,001,500] $728,000] $857.850| $965.001| SBA3.215| $RA3 250 £653,700| 5645608 $6.598.214
RJ Reynolds Tobacco £769,500] $564,500] $379.450| $373,500| S327.000] $367,000) $303,000) $246,960) $3.330,910
Lorillard Tobaceat £184.250| $190.000] $128.000| $225900| S288.645| $21762 - - $1.038.656
US Smokeless Tobacco* £283,250| $366,000 -$500 %0 — — - - $648.750
Swigher International $46,000) S44000] $88500) $57,000( 589.500) $124,000] $64.500| $111.500 $625,000
Swedish Match North America $39.872| S58,075] 573.500| 554508 540600 540,000 $11.500 51,000 $319.,056
Intl Premium Cigar and Pipe Retailers Association - — $20.000| $26.500) $53.053| S99267| $£58.799) $65.012 322,631
Commonwealth-Altadis - - $68,300) S§77.000[ S65,000] $33,000 - - 243,300
PURO - - - §$101,500] $61,750] £38.000[ $21,000 $3.921 226,171
Cigar Association $17,500] S48,750] $19177]  $11.410] 535603] 520350] $28.100 58,777 189 667
Universal Leaf Tobacco £15,622] %$10,350] %15.000 $9,500]  %16,500]  $10,000) $8.500)  $12.500 $97.972
JUUL Labs - - = = - - $24, 700 $73.000 $97.700
Conwood Sales (Reynolds)* 537,500 $1,000 50 - - - - - $38.500
General Cigar - - %0 $5.750]  $12,000) $16,000 = $2.500 36.250
Alliance One International $6,500 $9,500 $9.000 30 - - - - 25,000
Totals £2 401,494|82 020,175]$1,658,277 51,907, 750|51 852 866 51,652 620)31,173,799|51,170,778| $13,837 777

tLorillard was acquired by Reynolds in 2015.
“Conwood Sales was acquined by Reynolds in 2006.

Tobacco Company Political Action Committee
(PAC) Contributions to Federal Candidates by
Election Cycle, PAC, and Party, 2005-2020

Alabama lllinois Montana Rhode Island
Alaska Indiana Nebraska South Carolina State Contributions
Arizona lowa Nevada South Dakota
The National Institute on Money in State Politics
Arkansas Kansas New Hampshire Tennessee tracks contributions to state candidates. The
. . Institute maintains a database of all contributions
California Kentucky New Jersey Texas : ) ; o
to state candidates, including contributions from
PM ] ma W ||1d tobzﬁco comﬁnies, The Institute’s searchable M |

"*US Smokeless Tobacoo was acquired by Alfria in January 2008,

[§CRP website total for 2008-2010 is higher because of a donation to an independent candidate.

Source: Center for Responsive Politics, 2020. Table indludes donations to Democrats and Republicans only (2018-2020 cycle data reflects contributions made through 10/Z3720).
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U.S. RACKETEERING VERDICT

noun: - & person who engagss
i disbonest bustness dealligs:
a con artist.

See also: Big Tobaeco. l See also: Big Tobuece.

BIG TOBAGGO GUILTY AS CHARGED | et NP

DOWNLOAD | SHARE ON FACEBOOK DOWNLOAD | SHARE ON FACEBOOK

In a landmark 2006 judgment, U.S. District Judge Gladys Kessler found the major U.5. tobacco companies
had violated civil racketeering laws (RICO) and engaged in a decades-long conspiracy to deceive the Corrective Statements

American public about the health effects of smoking and their marketing to children. Among her remedies,
Judge Kessler ordered the tobacco companies to publish “corrective statements” that tell the American

public the truth about the deadly consequences of smoking and secondhand smoke. View and Share Television Ads and Social Media Am an public, including smokers
Graphics » | "'IEY ﬂliif”v
1 as ‘replacement smokers,’
= racketeer
I 4 [raka'tir}
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Factsheets

Tobacco and Kids: Marketing

Tobacco Company

Tobacco Company

Trends in Tobacco

Tobacco Company

State-Specific Tobacco Company Marketing Expend

Allocations of U.S.

Cigarette Company Youth Access Initiatives: Fake

Marketing to Kids

auses nmaneina wis | 1011 0 Tobacco on Specific Populations: Other Populations

Industry Marketing Tobacco Use and Ethnicity

Marketing that Reaches Kids: P Tobacco Use Among African Americans

Tobacco Company Marketing to African Americans
Tobacco Use and Mental Health

Cigarette Company Marketing E

Tobacco Use and the Military

Tobacco Companid

Flavored Tobacco

Impact of Menthol

Flavored E-Cigarel

Flavored Disposal

Youth Access and

Other Tobacco Industry Bad Acts

Hidden Agenda: Tobacco Industry Interference with State Policy

Big Surprise: Tobacco Company Prevention Campaigns Don't Work; Maybe It's Because They Are Not Supposed To
Accessing Tobacce Company Internal Documents On-Line

Philip Morris: A Long History of Double Talk

Is Reynolds American Tobacco Company A Good Corporate Citizen? Recent History Says No.

The Tobacco Industry’s 1954 "A Frank Statement to Cigarette Smokers’
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HIDDEN AGENDA:
TOBACCO INDUSTRY INTERFERENCE WITH STATE & LOCAL POLICY

The tobacco indusliy conlinues 1o aggressively Night reasonable and effeclive public health policies o
probect kids and improve haalth, despile knowing thal obacco use causes cancer, heal dsease and
respiralory diseases, among other serious healih problems, and remains the leading cause of
preventable death in the Uniled States, kiling more than 480,000 Ameticans each year = Al the stale
leved, the indusiry uses a number of tactics bo undenmine eflfars o adopl effeciive ishaoco conbal
policies, incuding Tunding apposition effans, lshbying, poliical donalions, hiding behind frant groups and
ather arganizations, promoling weaker policies, and failing to disdose confecls of nberest.

Funding Opposition Efforis

Becaiiss he lobacos indusinys inancial resounces dramatically dwar those of the public health
eommunity, ane of their key siralegies is o fund efforis io eppese palcy change.

= 2017 3an Francisco Flavored Tobacco Products Restriction: In June 2017, 3an Francsos
approved an o rice 1o end the sale of Bavared lobacco products - including menthal-flavared
ciganeiies — throughoul the city and counly. R Reynolds Tobaceo Company prompily Tunded a local
balliat initiative 1o overlurn the ordinance, spending nearly 512 million_? The lobacss industry effart b
unde the lssal ardinancs armanealsly ramed il as a ban thal would generale a black markel,
camparing i o the Failed War on Drugs. In realily, the local crdinance only resiricts Tavered products
like grape cigars and mini-Ravered cigareties thal are afiraclive o kids. Mo oiher lobacen products
are afected San Franciscans vabed B8 percenl lo 32 percent 1o Keep the policy.

= 2018 Tobacco Tax Increase Initistives: In 2016, the lobscco companies &penl mare than S50
million oppasing tobacco Lax iniliatives in Califarnia, Colorado, and Marth Dakota. In Novesnber 2016,
Califomia volers approved a ballol initialive io raise the lobacos tax in California by 32 00, despile the
tsbsose indusiry coniribuling more than 370 milion 1o defeal i, The opposition commities claimed o
be comprised of @ broad “Coalilion of Taxpayers, Educators, Heallheare Professionals, Law
Enforcement, Labor, and Small Businesses,” bul in realily was Tunded almost entirely {more than
08%) by tobacss companies, primarly Allria and Reynolds American_* The National Association of
Tobacco Dullels (MATO) also wiged its Califormia retail mambers 1o oppose this balal iniliative.s
Whilke NATO and convenienca slores aligned with Big Tobacod, more than twenly business
anganizalions and beal chambens of commerce apenly supponed Ihe tax inciaasa E The labacss
companies had previously spent 345 milion 10 oppose and rarmowly defeal a Calilomia lobacod Lax
increase in 2012.7

+  Digital Advocacy:
Allria funds the Cilizans for Tobacos Rights to faciitabe opposition 10 lbacto contral policies like
taxes and restriclions on Navored products thal appeal o Kids.® The websibe offers a range of
uding videos, infographics. an advocacy Wolkil, and lalking poinls. A recenl -
newsleter provided the eplion 1o receive monihly cell phone messages with updales an “legislative

and regulatony issues.”™ This syslem was usad, in addition to the donalions described above, 1o rally
“no” woles on Colerads’s 2016 tax iniliative, which was defealed 47 1o 53.%

Reynolds Amedican Tunds New Tobacco Road, 8 wabsile thal pupodts 1o raise awareness af lhe
black -markel ciganaile irade, bul thal in reality provides arguments and access lo dgilal advacacy
aleris o oppose siale ohaceo lax increases, 1

Tobacco Industry Political Donations

The wobaccs industry uses donalions 1o independent polilical commitlees and partees, leadership
commilbeas, and io candidates ihamsalves o wield influence, in sisies both large and small.

1400 | Street NW - Suile 1200 + Washington, DC 20005
Phane (202) 206-5460 « Fax (202) 296-5427 - www lobacoolreskids.ong

https://www.tobaccofreekids.org/assets/factsheets/0389.pdf
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TRENDS IN TOBACCO INDUSTRY MARKETING

FTC Reports on Marketing Expenditures by Cigarette
W and Smokeless Companies

Irs the Mowember 1008 mulli-state Master Tobacos Setilement Agreement (MSA), the major cigareiie
companies and ULS. Smokeless Tobacos, Inc. (the biggest smokeless lobacoo company ) agreed nol b Take
any action, direcily or indirecily, to lasged youth. _ | in the adveriising, pramoation, or markeling of iobaces
products ™' Thess companies claim they have fuly complied wih the ssilement and stoaped markeding io
youlh, bul sludies show thal lobacco companss spend mars on markating now than they dd befons the
sefilement, and the bulk of spending is on siralegies thal reach and appeal 1o kids.

I August 2006, U.S. Distriet Court Judge Gladys Kessler released her final apinion in the U S. Govemmeni's
andrmark case againsi isbaces companies, describing how the inbaces companies conlinue o tanget youlh
with sophisticated markeling campaigns. Assarding bo Judge Kessler, °_. Defendanis confinue bo engage in
Ay praclices which largel youth, and deny thal they do so. Despile the provisions of the M3A, Defendants
conlinue o irack youlh behaviar prefenances and markel o youth wsing imagery which appeals io the
needs and desires of adolescanis.”™ In 2014, the ULS. Sugeon General reasseried this finding, siating that,
“_Ihe obaceo industry aggresaively markels and promotes lethal and addictive products, and conlinees. o
recruil youth and young adulie as new consumers of these products ™

Increased Tobacco Industry Spending on Advertising and Promotion

Iri 1999, the Tirst year after the M3A, the obaccs companies spent $8.4 bilkon on advenising and
promolons, an indréase of 51.5 billion (27%) and, al the time, the largest one-year inchasse since e LS.
Federal Trade Commission (FTC) bagan tracking lobacco-industry markeling axpendilunes in 18970, By 2003,
lobacco industry markeling had morne than doubled 1o & record high spending of $15.4 billion. Much of this
nerease was in categeries effective al feaching kids, including price discounts paid o cigaretle retailen o
whakesalers thal reduce the price ol cigaretlas 1o CONSUMErs, two-lor-0ne promolions thal make cigarsties
miore affordabie 1o kids and in-alone adverlising.

Tobaeco Company Advertising and Promotional Spending, 1998.2018 (in billions)

518 $15.4
5144
s1 5127 3408
e 5113
s sap 5105
- -1 [
s 584 LI T i L sm0 8-5598 50,
EUR
%6
12
52
50

1958 19992000 20011 2002 2003 2004 2005 2006 2007 2008 2009 20102011 2012 201320142015 20062017 2018

Source: Fedenal Trade Comeaission Reports for Cgarettes snd Smokeless Tobacra 2048, 2019

1400 | Sirest NW - Suite 1200 - Washingion, DC 20005
Phone (202) 296-54E0 - Fax (202) 206-5427 - www. inbaccolreekids.org

516

514

54

52

50

* Before 1937, Coupons and Retail Value Added were combined into one category. Before 2002, Promotionzl allowsnce and Price Discounts were combined into one categony.

Source: Federol Trode Commission Cigorette Report for 2018 Data for top § monufocturers only.

U.S. Cigarette Advertising and
Promotional Expenditures, 1996 — 2018
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SINISHER SINEETS

The Swisher Sweets Artist Project was created to help artisis pursue their creative passion by providing
resources to help promote and suppoert their careers. Over the past 60 years, Swisher Sweets has become
uninlgniionally ingrained into music culture. Each artist who has menlioned Swisher Swees in their song iyrics
—more than 2,500 songs and counting — has helped make the brand what it is today. Now in ils sixih year, the
Astist Project has worked with more than 100 artists across several music genres. This year's Swisher Sweets
Artist Project Class of 2020 includes some of the hotfest new acts in music. Artist Project grants have been
‘awarded; performance opportunities have been provided to artists in cities across the country; and thousands
of hours of content have been curated — all with a spotlight on the creative community.

@1 HUSTLE EVENTS

.2 HUSTLE HANDBOOK

O3 FUNDED PROJECTS

.4 VELD.COM ~

R‘S Rolling Stone @

- : and

come together for one incredible evening
of live, virtual performances. Truly LIVE music - from the
rooftops and at a distance. Tune in on 11/20 at 5pm
EST/2pm PST.
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Liawy Discounts and Sweepstakes

WARNING: This product contains
nicotine. Nicotine is an addictive
chemical.

WEDON'T
HAVE JUST
ONE PROMO FOR

Qv - N
21 likes

velo_us We went all in on the promos for
Black Friday! Swipe through the pics for
details because honestly, it's a lot to type.
Shop the link in our bio.

TobaccoFreeKids.org >

WARNING: Cigars are not
a safe alternative
to cigarettes.

TELL US HOW YOU
STEP UP YOUR GAME

@OPTIMOCIGARS.COM

optimocigars * Following

optimocigars Only a month left to
enter. Win big. Link in bio.
#win #stepupyourgame #money

Qv

8 likes




& New Products and Flavors

WARNING: This product contains nicotine. @ i »-Folloming
Nicotine is an addictive chemical.

. @ theseabrand Have you tried our
new ORAMGE SHERBERT SEA AIr??
R @O
- CLICK THE LINK IN OUR BIO TO
SHOP =2
MUST BE 21+

#seavapes #¥seaair #seapods

#vape #vaping #ecig #vapor #vape
tricks #vapenation #vapeporn #vap

ejuice #vapepen #vaperazzi #vapest
ore #vapefam #vapestar #vapeordi

QY N

49 likes

JSUPPORT 8B o

POUCHES LOZENGES SUBSCRIPTION ABOUT SIGN IN OR REGISTER

MAX FLAVOR. MAX OPTIONS.

8 new flavors. 7mg strength.

Mix and match any 5 cans for $9.99*. Use code: MAXNOW

EXPLORE MAX

COMING
SOON

This is
how we roll
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* Altria About Altria Moving Beyond Smoking Responsibility People & Careers Q

reynoldsamericaning - Following

(&)

(€]

taking action. #ReynoldsAmerican
#ABetterTomorrow

reynoldsamericaninc Click the é in L, -
cor o e moresbou pow e Press
§
¥

We stand against racism and g »roveme®
discrimination in all forms, and we . . . . .
condemn all acts of hate against esltbiomartini Well done! @ Altria Announces Five Million Dollar Donation to Fight
African Americans and other groups. © Racial Inequality

. zZilimoyn & @ A RICHMOND, Va.--(BUSINESS WIRE)-- Altria Group, Inc. (Altria) (NYSE: MO) today announces an initia

commitment of five million dollars to address systemic racism faced by Black Americans and advance
< ABETTER social and economic equity. These funds will be used to support national and local organizations working
A redmarctober @ across the United States and in our operating communities, as well as provide immediate support to small
Q Q Y m businesses in our communities impacted by recent vandalism. This coramaitmant ic incramantal & o
‘ planned 2020 corporate giving. N
189 likes - Ny reynoldsamericaninc - Following
E 9 “These are difficult times, and we must find ways to embrace our differ As part of the BAT Group»
Gifford, Altria’s Chief f  carbon neutrality and A Be
@ swishercompany - Following " ptoourdiverse collea 3 . rtant tai b.l-f i reynoldsamericaninc As part of the
knd the places we ca ome |m'.)° an SUS. amnability; N/ ear Group, Earth Day is every day for
Swisher's committed to creating positive social impact /ina campaian which reached in the U.S. include: e Fogmore about Dt:‘r;g‘;‘om'tgent
) ) ) to carbon neutrality by and to
by actively leading business change for ourselves, our creating A Better Tomorrow, visit
industry, and our communities. www.bat.com/sustainabilityreport @
#EarthDay2020 #sustainability
. #ABetterTomorrow
OUR NEW INCLUSION, DIVERSITY & Two Ze"”was’e’*‘]g::“”iﬁg'(' #ReynoldsAmerican
TRANSFORMATION STRATEGY WILL: i
A zero~manufaclu:inu wa
) la nd’l\l fac
Increase awareness about diversity and inclusion to ensure
Swisher provides an open and welcoming environment for Recyc"ng of neady T y
acrossithe organi
all employees.
Partner with multicultural groups and organizations who
can help advance the initiatives of the core program goals.
Create opportunities for Black-owned businesses. A BETTER O Q V m
- ™
Develop a talent pipeline with Historically Black Colleges [95] Q V R 10MORROW
- e 68 lik
and Universities. 12 likes o
Create sustainable corporate and field career opportunities
for minorities within Swisher International. A -
. A
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Policy Opposition

Local, State and Federal tobacco taxes and

ictions on the sale can hurt
'your business. Governments often pass new laws
‘quickly, 50 you need to stay informed about what
is happening in your area. You and your business
matter and making your voice heard is crucial to our

WILL YOU
ADVOGATE

OR YOU?

about how you can get involved

TAKE SURVEY

Altria
Altria Group
Distrioution Company

success in fighting for fair tobacco policies.

Phillp Morris USA, U.S. Smokedess Tobacco Co.,
John Middieton, and Nat Sherman.

2020 Altria Groop Distribation Compasy | For Trade Puposes Osly

YOUTH USE V5. NEEDS OF
THE ADULT SMOKER

BAD ACTORS V5.
GOOD ACTORS

The 2020 Mational Youth Tobacco Survey (NYTS)
vaping devices than 2019 compared to the previous vear,
but 3.6 million minors still did, with eight out of 10 saying
they used flavored products. At the same time, flavors
are also playing a pivotal role in meeting the needs of
adult (21+) smokers.

After the FDAIssued its January 2020 guidance that took.
non-tobacco  and non-menthol  flavored  e-cigarette
cartridges (pods) off the market, It appears that a high
percentage of older, former smokers who had switched

Often, manufacturers of products receiving scrutiny
guidelines and marketing best practices, while other
less scrupulous suppliers bring lower-quality products
to the public without concern over basic safety or
acceptable marketing practices.

5 UNINTENDED
CONSEQUENCES

When states ar local municinalities decide an fla

products, With data making compelling arguments on
both sides, the determining factor may lie in why youth
under the age of 21 may choose to vape.

2 DRIVERS BEHIND YOUTH
USE OF ENDS ARE BEROAD

‘While flavors are a part of the larger issue of youth

markets arises. As the supply chain moves away fmm a
regulated environment, criminal elements tend to fill the
gap. In the case of age-restricted products, this shift
tends to circumvent any system of age verification or
adherence to product standards, regulation or taxation.

The choices the FDA makes in the coming months will
affect what adult consumers of tobacco and nicotine
products will have for many years to come, with
everyone from public health officials to industry

and underage vaping, it comes with a myriad of other
Issues—just as important it not more so—including

stakeholders and e general public Tiving wi 5

teens wanting to look “cool,” issues of aval and

acoess to the devices and simple curios

3 NOT ALL DEVICES
ARE ALIKE

r:ar.egmr 90 that aI} ENDS products meel lhe hlghest
manufacturing, safety and marketing standards for adult
smokers, with the ultimate goal of improving the public
health;” said Niraj Patel, president and CEO of Bidi™
Vapor, which submitted its PMTA on Sept. & 2020, *We
look forward to working with the FDA as it constructs its

ENDS devices on the market vary widely, from
products designed to meet all accepted manufacturing
guldelines regarding safety and quality to those that are
counterfeit, subpar or sold without regard to
‘established manufacturing  standards, marketing
guidelines or compliance with any local, state or federal
regulation.

ceanlaton ool haced on ST R Tay

Based in Melboume, Fla, Bid™ Vapor, manufacturers
and markets the premium vape pen called Bidi™ Stick,
and is committed to the highest standards in
manufacturing, marketing to adults age 21 and over and
age-verification  practices both for online and at
brick-and-mortar retail.

A, WARNIMG: This product can exposea you to chemicals including formaldetiyde, which is known to the State of California
to cause cancer, and nicotine, which is known to the State of California to cause birth defects or other reproductive harm,

For more |nf'ormahon g0 to www.P65Warnings.ca.gov.

n Amendment 72

or Colorado. Wrong for our Constitution.

New Spending into Our Consmutmn

statewide vote of the people — even in cases of waste, fraud and abuse

Gives a Blank Check to Special Interests

More than half of new spending is earmarked for programs that haven't even
been determined yet. Powerful special interests will receive hundreds of
millions of dollars with little accountability and virtually no oversight.

Less Than 20% Goes to Smoking Prevention
Amendment 72 raises tobacco taxes by $315 million, but only aliocates jess
than 20% of the new tax money to smoking prevention.

Blank check spending like Amendment 72
doesn’t belong in Colorado’s Constitution.

on Amendment 72

No Blank Checks tn the Conat:

www.-VoteNoOn72.com

Paid for by No Blank Checks in the Constitution. VoteNoOn72 com
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Links to Resources

 Industry Watch: https://www.tobaccofreekids.org/what-we-do/industry-
watch

* RICO Case: https://www.tobaccofreekids.org/what-we-do/industry-watch/doj

e Factsheets:

* Tobacco and Kids: Marketing: https://www.tobaccofreekids.org/fact-sheets/tobaccos-
toll-health-harms-and-cost/tobacco-and-kids-marketing

* Toll of Tobacco on Specific Populations: https://www.tobaccofreekids.org/fact-
sheets/tobaccos-toll-health-harms-and-cost/toll-of-tobacco-on-specific-populations-
other-populations

e Other Tobacco Industry Bad Acts: https://www.tobaccofreekids.org/fact-
sheets/tobacco-industry-activities/other-tobacco-industry-bad-acts

e Tobacco Industry Interference with State & Local Policy:
https://www.tobaccofreekids.org/assets/factsheets/0389.pdf



https://www.tobaccofreekids.org/what-we-do/industry-watch
https://www.tobaccofreekids.org/what-we-do/industry-watch/doj
https://www.tobaccofreekids.org/fact-sheets/tobaccos-toll-health-harms-and-cost/tobacco-and-kids-marketing
https://www.tobaccofreekids.org/fact-sheets/tobaccos-toll-health-harms-and-cost/toll-of-tobacco-on-specific-populations-other-populations
https://www.tobaccofreekids.org/fact-sheets/tobacco-industry-activities/other-tobacco-industry-bad-acts
https://www.tobaccofreekids.org/assets/factsheets/0389.pdf

Effective Earned

Media Strategies

January 238, 2021

Megan Arendt
Associate Director of Communications
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REPUTATION
CREDIBILITY

TRUST |- - -«
THOUGHT LEADERSHIP
AUTHORITY

MARKETING COMMUNICATIONS
INFLUENCER MARKETING
EXPERIENTIAL MARKETING

EVENT MARKETING

PAID MEDIA

SOCIAL MEDIA ADS
BOOSTED CONTENT
FAN ACQUISITION
LEAD GENERATION
SPONSORED CONTENT
PAID PUBLISHING

LEAD GENERATION
EMAIL MARKETING
AFFILIATE MARKETING
INBOUND MARKETING
CONTESTS, QUIZZES

OWNED MEDIA
CONTENT MARKETING
VIDEOS, WEBINARS
VISUAL CONTENT
AUDIO, PODCASTS
BRAND JOURNALISM
EMPLOYEE STORIES
CUSTOMER STORIES

M SPINSUCKS

EARNED
MEDIA

SEARCH ENGINE OPTIMIZATION
SERPS
VOICE SEARCH DOMAIN AUTHORITY

PESO Model

EARNED MEDIA
MEDIA RELATIONS
INFLUENCER RELATIONS
INVESTOR RELATIONS
BLOGGER RELATIONS
LINK BUILDING
WORD-OF-MOUTH

COMMUNITY
COMMUNITY BUILDING
ENGAGEMENT

DETRACTORS

LOYALISTS

ADVOCATES
BRAND AMBASSADORS
USER-GENERATED CONTENT

SHARED
MEDIA

PARTNERSHIPS
CHARITY TIE-INS
COMMUNITY SERVICE
CSR

CO-BRANDING

SHARED MEDIA
ORGANIC SOCIAL
REVIEWS

SOCIAL FORUMS
SOCIAL MONITORING
PRIVATE SOCIAL
MEDIA SHARING SITES

DISTRIBUTION AND PROMOTION
CONTENT DISTRIBUTION

CONTENT CURATION

PUBLISHING PLATFORMS

©2020 Spin Sucks

A s H Global action for everyone’s health.
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ASH’s Owned
Media

Educational Tool for
advocates to use to Uu.s. N
.. T
get attention in your DIAEEE
Industry
state from lawmakers Interference
and citizens. Index

ACTION I— }
ON SMOKING & HEALTH

https://ash.org/2020index
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https://ash.org/2020index

U.S. Tobacco
Industry Interference

SPOTLIGHT

¢
&

Altria and Juul backed a bad Tobacco 21
bill in Arizona that would have blocked
cities, towns and counties from
regulating the sale of tobacco products.
The bill would have overridden virtually
every local regulation now in existence,
ranging from how far tobacco shops
have to be from schools to enhanced
penalties for retailers who sell to anyone
who is underage. About the only thing
that local governments would have been
allowed to do is control tobacco and
vaping use on government properties,
including any publicly funded stadiums.

U.S. Tobacco
Industry Interference

In 2019, JUUL successfully
lobbied for T-21 legislation
in Arkansas that included
language preempting local
governments from enacting
any laws on the
manufacture, sale, storage
or distribution of tobacco
products, including
restrictions on flavored
tobacco products.

SPOTLIGHT

¢
| §

U.S. Tobacco
Industry Interference

SPOTLIGHT |

JUUL was a sponsor of the 2019 California Democratic
Party state convention. The vape product manufacturer — of
which a 35% stake is owned by Altria — also spent more than
$211,000 in lobbying at the Capitol in Sacramento and
bought advertising in capital media. Also in 2019, Juul
collected 9,500 signatures needed to place a ballot measure
on the November 5 election in San Francisco that would have
preempted and overruled the city’s ban on flavored tobacco
products (including e-cigarettes) as well as the city's
Tobacco 21 law and legislation previously passed that
prohibited the sale of e-cigarettes in San Francisco until the
FDA issues an order authorizing their sale.

On August 31, 2020, the California Coalition for Fairness,
funded by R.J. Reynolds and Philip Morris, filed a notice with
the state to seek a referendum on the statewide law signed
that same month by Governor Gavin Newsome to ban the
sale of flavored tobacco products. If opponents qualify for a
referendum by collecting signatures of 623,212 registered
voters by December 10, implementation of the flavor ban will
be delayed for two years (required to be placed on hold until

U.S. Tobacco
Industry Interference

SPOTLIGHT |

Colorado

Big Tobacco launched a forceful
effort to stop a bill that would ask
Colorado voters to approve a
cigarette tax increase and a new
nicotine tax, spending thousands of
dollars on a social media campaign
against it and hiring some of the
most powerful lobbyists at the state
Capitol to ensure the measure was
killed. Their opposition came quickly
— even before the measure was
introduced, state records suggest.

} } the next statewide general election in November 2022). } >

ACTION I ACTION I ACTION I ACTION IE—

ON SMOKING & HEALTH ON SMOKING & HEALTH ON SMOKING & HEALTH ON SMOKING & HEALTH
U.S. Tobacco U.S. Tobacco U.S. Tobacco U.S. Tobacco

Industry Interference Industry Interference Industry Interference Industry Interference

SPOTLIGHT |

The Tobacco Hooks Kids Committee was pursuing a ban of all
flavors (including menthol) in all tobacco products in New York
State. The tobacco industry sent lobbyists to the state capitol and
worked with the Reverend Al Sharpton and his group the National
Action Network and Keith L.T. Wright, the boss of the Manhattan
Democratic Party, to raise the specter of unfair police enforcement
(invoking Eric Garner) of black people smoking menthol cigarettes.
The bill has since been set aside.

Altria is in line to spend nearly $800,000 this year on lobbying in
New York; much of it state lobbying, and some on local ordinance
lobbying, according to a review of lobbying records and retainer
agreements for the Virginia-based firm. Other big lobbying
spenders: Juul ($516,000); RJR ($369,000); a cigar trade group
($57,000); a state and national vapor association ($150,000); Top
Tobacco ($78,000); SI Group Client Services ($55,000), and others.
In all, they will spend more than $2 million this year in New York
State. Kenmore-based Magellan Technologies employs 200 people
locally; it makes and distributes flavored vaping products
nationwide. It is spending $120,000 on a single lobbyist: Joel
Giambra, the former Erie County executive. Former Buffalo
Assemblyman Sam Hoyt, who ran Cuomo's economic development
agency in the region, also was signed up as a Magellan lobbyist.

ACTION_>
ON SMOKING & HEALTH

Oklahoma

During 2019 and 2020, up to 14 contract lobbyists were registered
to represent the tobacco industry at the Oklahoma State Capitol.
Both years, tobacco industry lobbyists succeeded in stalling
legislation that would have closed major loopholes in state
smoking laws and restored the rights of Oklahoma communities
to require smokefree workplaces. In 2020, the tobacco industry
worked through their lobbyists to promote legislation of their own
design to rewrite Oklahoma’s statutory definitions for tobacco
products. The proposed amendments would have exempted a
broad range of emerging tobacco products - including the R.J.
Reynolds Revel brand and the Swedish Match ZYN brand - from
any state tobacco excise tax. Also in 2020, tobacco industry
lobbyists in Oklahoma worked behind the scenes to ensure that
proposed legislation to raise the legal age to purchase tobacco
products to 21 (matching the recent change in federal law) did not
address any other long-standing deficiencies in the 1994
Oklahoma Prevention of Youth Access to Tobacco Act. As a
result, penalties and enforcement remain inadequate to deter
Oklahoma’s high rates of tobacco sales to youth, state tobacco
retail licenses continue to cost only $10 per year, and no license is
required to sell addictive vaping products.

SPOTLIGHT |

Acnou_}
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Oregon

The tobacco industry, i JUUL, was ful in deraili
what would have been the first flavor ban in Oregon. On January 8,
2020, the Clatsop County Board of Commissioners (BoCC) adopted a
Tobacco Retail License ordinance (TRL), the strongest in the state of
Oregon because of its inclusion of prohibitions on price discounts
and coupon redemption. The final proposed ordinance contained a
flavor ban on all nicotine containing products and sailed through the
BoCC first reading without a hitch and was supported by all five city
councils. Before the second reading, the Public Health Director
received a call from a representative of a national tobacco retailer
association just inquiring about the TRL. Each commissioner also
received a letter from a JUUL representative offering to help write a
better ordinance.

The night of the second reading several retailers, smokers and
vapers showed up to protest the flavor ban and accused advocates
of “bait and switch” because an earlier copy of the ordinance did not
include the flavor ban. The JUUL lawyer showed up and repeated her
offer of assistance to help write a better ordinance. As a result, the
Chair called for an uncommon third reading. In the meantime, county
management and the BoCC decided it was best to take out the flavor
ban and get the ordinance in place first and then go back with the
flavor ban at a later date. The pandemic hit shortly after and the
flavor ban is no longer on the radar.

SPOTLIGHT |
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SPOTLIGHT |

The tobacco industry attempted a
last-minute change on a proposed
tax on e-cigarettes in 2019. The new
language was drafted by Altria
lobbyists and brought to the
governor’s staff the night before the
vote. The change would have
imposed a nominal tax on e-
cigarettes that would have had no
impact on public health. Ultimately,
the bill died due to an administrative
technicality.
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Videos and

Industry Interference

SPOTLIGHT |

G hi
ra p I CS In 2020, the Utah state legislature was

poised to pass strong legislation to
address youth e-cigarette use in the
state, but industry interference resulted
in a weakening of the policies. Vaping
industry lobbyists with close ties to state
representatives worked behind the
scenes to reduce the impact of vaping-
related bills, including lowering the level
of the originally proposed e-cigarette tax,
adding exemptions to a strong proposal
to prohibit the sale of flavored e-
cigarettes, and amending a proposal so
that vape shops could continue to sell
products in areas frequented by kids. H

D YouTube Search

U.S. Tobacco Industry
. i Interference Index 2020
U.S. Tobacco e ' AshOrgUsA
Industry L= :
In;erference
Index 4 " Interview: Anthony
Webinar S ! Billoni of Roswell Park

AshOrgusa
» PLAY ALL

T Interview: Barbara
witl

Tobacco Industry Interference Fostarcn B Schillo of the Truth

Barbara

Schillo 1
14 videos + 250 views * Last updated on Dec 10, 2020 . Ll

= R e AC'IION_>
- = our Our Work Saves Money ONSMOKING & HEALTH
and Lives

WATCHED = 3:26 AshOrgUsA

The goals of the tobacco industry are diametrically
opposed to those of public health, so the tobacco
industry has NO place in public health policy making.

All report graphics available for free download and re-use:
http://ow.ly/1i7x50DcTwa

Learn more in our U.S. Tobacco Industry Interference ——TM The Worst Tobacco

o B H bac: K
Index 2020: https://ash.org/2020index I-'L?S.'Z’:‘.‘."“ i h Industry Interference
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http://ow.ly/1i7x50DcTwa

Home  Templates~  Features~ Learn~  Plans v Q. What would yc e to desig @ Login m

Create a design

Recommended Social Media Events Marketing Documents Order Prints Video School Personal

|
o{lb
= A ags >
Presentation Video Instagram Post Facebook Post Poster Logo Flyer
Presentation Create blank

A Student's Guide to

Learning
from Home

GUIDE TO Resources
LEARNING

¢ Q ’\ STUDENT'S ﬁ New Hire

https://www.canva.com/
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Shared Media

You are viewing this page as a member

facebook

View as ad

Free Content Marketing! - Content curation, scheduling, branding, & publishing, All For FREE! 4d

ASH: Action on
Smoking & Health

thLike | A Share As“ AShOrgUSA

iR e 132 subscribers

Donate

ssts Posts :
st e v Following .«

Photos ¥ H VIDEOS PLAYLISTS CHANNELS DISCUSSION ABOUT

Videos =
7 Our vision is a world free from the harm caused by tobacco. #Ph:
TG chris &5 other connections work here

Created playlists
See all 11 employees on LinkedIn =

U.S. Tobacco
str

Indu:
Home About

2020 COP Week Series Webinars Tobacco Industry Interference Human Rights

VIEW FULL PLAYLIST VIEW FULL PLAYLIST VIEW FULL PLAYLIST VIEW FULL PLAYLIST See all

Instagram
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Earned Media
®

The media's the most powerful
entity on earth. They have the
power to make the innocent guilty
and to make the guilty innocent, and
that's power. Because they control
the minds of the masses.

— Madeslm X —

AZ QUOTES
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Press Release

The Perfect Press Release

Headline of Press Release

For Immediate Release Date of Publish

Press Contact info: Name, Email, Phone

[ ] [ ] [}
Dissemination
. [ Intro Paragraph: This should introduce
o W b t what your press release is about.
epsite | Aol

The second paragraph should gointo a

o S O C i a | m e d i a bit more detail and include a relevant

quote from a team member.

* Email to reporters | e s pasgap o ncuse
. E m a i I tO S u p po rte rS rEadErofyourprESS release needs to Know.
e Paid wire service

This section should contain the boilerplate
of your organization.

(& CoSchedule

A s H Global action for everyone’s health.
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@ YouTube Search

Virtual Press Conference

e Byphone
e By zoom (broadcast to YouTube)

e RSVP required for join info o
* Allows for expert speakers from | NI
a rO U n d t h e CO U nt ry a n d WO rI d o ISDVAA;FGZ((;:IT(())N\I/Z?InaCtion on Menthol Cigarettes
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Letters to the Editor (LTE)

* Response to article in that same outlet
e 100 words
2 days after original article was published




Op-eds (Opposite the Editorial)

ONE single thesis

4-5 line paragraphs

550 words

Attention-grabbing headline

15t paragraph is key

Pitching — go local

Strong pitch email — best content in 250 words
Follow up .1 | [ —
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O NO R WNE

ON SMOK|



AT

H Global action for everyone'’s health.

="
ON SIOKING & HEALTH

BREAKINE —

Within the tobacco control commu

with each other, but now it is time

HOME  THE PROBLEM  THE SOLUTION +

WHY | FIGHT

e .
we can END

leading cause

= and jein the comversation.

Hear from our Supporters on Why They Fight with us

MAKE IT HAPPEN

CONNECT & STAY INFORMED

Sign up for the newsletter:

Email Address

SUBMIT p

FOLLOW Us!

H Global action for everyone’s health.
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ick
@ lanuary 11, 2021

Contact: Cliff Despres (210) 562-
6517 despres@uthscsa.edu By
choosing to not smoke indoors, &
smoker deserves a thank-you for
protecting...

By: Chris Bostic, Policy Director at

ACH M maricnzl heveea ic mn fire

@ lznuary 21, 2021

Staterment of Laurent Huber,
Executive Director of Action on

Smoking and Health Washington,

DC - January 21, 2021 - Action on
Smoking and Health (ASH]...

HOME  THE PROBLEM  THE SOLUTION +

@ lanuary 15, 2021

On January 14, 2021, Dr. Adriana
Blanco Marguizo, Head of the FCTC
Secretariat, presented to the UN
Human Rights Council about the
connections between...

https://ash.org/why-i-fight

https://ash.org/category/blog
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Thank you

Megan Arendt

Action on Smoking and Health
ArendtM®@ash.org
https://ash.org

jﬁl’ogether,
we can END
the world's

leading cause
of preventable

#EfﬁseOutCigs death, N
= #stndWithHealth S .‘fr

@ASHorg

@ASHglobalAction ASH

Global action for everyone’s health.
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Fighting Tobacco Industry
Interference in Oklahoma

Julie Bisbee, Executive Director
Oklahoma Tobacco Settlement Endowment Trust

TOBACCO STOPS WITH



TSET’s Role, Goal and Partners

* Constitutionally protected endowment
* Mission to improve health and quality of life

* Accountable programs and services addressing the hazards of
tobacco use and other health issues

* Funds grants on both community and statewide level to reduce
leading causes of death — cancer and cardiovascular disease

* Works in concert with other state agencies, public health
entities and nonprofit groups to coordinate efforts

TOBACGO STOPS WITH



Industry Influence in Oklahoma

* Longtime tobacco industry involvement in Oklahoma’s
legislative process — 14 registered lobbyists

* Industry documents revealed that they had strong
influence over the writing of Oklahoma’s pre-emption
laws

* No comprehensive statewide smokefree law
* Cities may not pass stronger ordinances

TOBACGO STOPS WITH



Ways to Engage and Provoke Engagement

* Paid interventions * Non-paid interventions
* Print Ads * Blogs/Op-Eds
* Television Ads * Podcast
* Radio Ads * Toolkits
* Instant Articles e Radio Liners
* Promoted Posts * Shared Social Media
* Interactive Quizzes * Response Graphics

e Partner Outreach

TOBACGO STOPS WITH



How We Speak to Oklahomans

* Health communication interventions
* Includes both paid and non-paid options

* Tobacco Stops With Me Brand

* Corrective Statements campaign

* NotOK campaign

* Big Tobacco Targets campaign

e “Red Kit” toolkit for direct funded grant interactions

TOBACGO STOPS WITH



Corrective Statements Campaign

e chacgn Stops With Me eee TOBACCO STOPS WITH

A Program of TSET PROTECTING OKLAHOMA  CREATING TOBACCO-FREE PLACES  DANGERS OF TOBACCO PRODUCTS

For decades, Big Tobacco lied about tobacco's
dangers. Now, they must confess the truth.

EXPOSING BIG TOBACCO / BIG TOBACCO FOUND GUILTY
HISTORY OF DECEPTION

. . Big Tobacco Guilty of Lying to the Public
S O C I a I VI d e O In 2006, the US District Court for the District of Columbia ruled that tobacco companies were guilty of breaking civil

racketeering laws, marketing to children and minority populations, and lying to the public about the BIG TOBACCO TARGETS
dangers of smoking.

SMOKING IN THE MOVIES

TARGETING OUR CHILDREN

mea  Tobacco Stops With Me “Substantial evidence
. establishes that [tobacco PROTECTING YOUR FAMILY

companies] have engaged in BIG TOBACCO FOUND GUILTY
and executed — and continue to

Big Tobacco wanted us to believe smoking
doesn’t harm nonsmokers. You don't have to N
engage in and execute — a

: stand for that. Click here to fight back: S
SOV e massive 50-year scheme to

: http://bit.ly/Tobaccolndustrylies.
LEARN MORE >
R (rREIELt et defraud the public...

Get the truth behind the lies.

- Judge Gladys Kessler, in the 2006 ruling

O20 147 67 Comments 35 Shares

While Big Tobacco fought the ruling for years, the companies are now forced by the ruling’s terms to take action to admit
their guilt in national media and on their own cigarette packaging.

[C} Like () Comment £ Share

The affected companies — Lorillard Inc.; Altria, owner of Phillip Morris USA; and RJ. Reynolds Tobacco Co., owner of Winston-

Instant Article

D& 40 2 Comments 11 Shares .
Landing Page

05 Like () Comment £ Share
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Corrective Statements Response Graphics

Alzo likes Chickazaw Country, KWTY - NEWS 2 and 2 other pages

BJ Millwee Sad part is they have known this is so addictive since
the 1930's & 'IQf-lD's I be[ieue even how addictive the nicotene
literally IS in your genesg!II1aE =5
Like + Reply - 32w
e. Tobacco Stops With Me @ BJ, you're exactly right.

After decades of deception, Big Tobacco is now being

forced to own up to their lies. We encourage you to read
more about this ruling by visiting http://bit.ly/2 Eqxdye.

é6p_J. REYNOLDS TOBACCO,
LUHILLAH[] AND ALTFIIA

TENTIONALL

Also likes OMIE Project, Once Upon a Child South OKC/Moore and 14 oth...

Mancy Hale How many are still sucking the smoke into their
lungs? Knowing the results? Addiction, don't point fingers of
shame at others. Choice!

Like - Reply - 32w O

. Tobacco Stops With Me @ Nancy, in 2008, the LL.5.
District Court for the District of Columbia ruled that
tobacco companies were guilty of breaking civil
racketeering laws, marketing to children and minority
populations, and lying to the public about the dangers of
smoking. Now, Big Tobacco is forced to own up to their
lies. We encourage you to read more about this ruling at
http://bit.ly/2Eqxdye.

fTHe E“EEE SHOWS THAT
[BIG TOBACCO] KNEW,

BUT REPEATEDLY DENIED

THAT SMOKING CAUSES
ADVERSE HEALTH EFFECTS

TO NONSMOKERS?’
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Corrective Statements Television Ad
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otOK Campaign

Print Ads

KIDS WILL TRY
ANYTHING... [
JUST ADD THE

Big Tobacco will stop at nothing to addict Oklahoma kids.
Even with the recent flavored vape cartridge ban, the tobacco
industry continues to find loopholes to peddle their
deadly products.

Disposable vapes come in flavors like Sour Apple, Mango and

Blue Raz — making it easier for kids to start vaping and smoking.

Once addicted to tohacco, kids can stay hooked for life.

4 out of 5 kids who use tobacco start
with a flavored product.

rHaT's NGTILY

Join the fight to protect our kids at

TOBACCO STOPS WITH M.com
"Bl TSET

YOU MAKE
MISTAKES AT 18.
They shouldn't last a lifetime.

9 out of 10 smokers start before 18.

For many kids, that means that one mistake leads to a
lifetime of addiction.

THAT’S N _m

By raising the age to purchase tobacco to 21, we can keep
thousands of Dklahoma kids from ever starting.

Learn more about Tobacco 21 at

TOBACCO STOPS WITH "% com
B TSET

Partner Outreach

TOBACCO STOPS WITH

STRONGER OKLAHOMA TOBACCO

BUILDING A HEALTHIER TOMORROW, TODAY

Residents’ state
3 out of 10 and federal tax
productivity losses directly

caused by smoking:

teens 11 .
TN | - sen $2.1 | Se2(Gh
PR :;,.;z:;':r'“ < hllion """“"

smoke or not

BY MODERNIZING OUR TOBACCO CONTROL AND PREVENTION POLICIES,
WE CAN REVERSE THE TERRIBLE TOLL OF TOBACCO ON OKLAHOMA.

A brighter future is waiting, and these 7 tobacco policies below will help us get there.

1. 100% CLEAN INDOOR AIR 77% of Oklahomans
all public places
smokefree

2. STRENGTHEN ENFORCEMENT AGAINST A 1% increase

UNDERAGE TOBACCO SALES ‘ A
= in kids® risk

TOBACGO STOPS WITH

Toolkit

NOT

TOBACCO STOPS WITH ME.
“NOT OK" CAMPAIGN TOOLKIT
TOBACCO 21 TALKING POINTS

“NOT OK” MEDIA CAMPAIGN OVERVIEW:
For de T

nas

THAT'S NOT DK,

By implementing proven, effective control and prevention policies for today's tebacco
we can save from the terrible toll of tobacco.

Below are common-sense, proven policies that are positively impacting the health of other states.

. st nin ement against und 0o sales

* Remaving smokers as a protected class of employees.

TOBACCO CONTROL AND PREVENTION POLICIES HAVE BEEN PROVEN TO NOT ONLY REDUCE
TOBACCO USE, BUT ALSO INCREASE THE OVERALL HEALTH OF PEOPLE IN STATES THAT HAVE

IMPLEMENTED THEM.

These policies will pave the way for the healthier future Dklahoma deserves.

It's time to take a stand agains! tobacco in Oklahoma. ARE YOU READY?

TOBACCO STOPS WITH ME. "Bl TSET




NotOK Preemption

Op-Eds

THE JOURNAL RECORD

Part of the _.#BRIDGETOWERMEDIA networl
HOME ~ | NEWS - | EVENTS - | COMMUNITY ~ | MARKETPLACE ~ | ADVERTISE ~ | PUBLIC NOT|

# Home / Opinion / Guest Column / Bisbee: Empower local leaders on smoking laws

Bisbee: Empower local leaders on smoking laws

The coronavirus pandemic has highlighted the
role city and county officials play in supporting
health and protecting the public. Many
Oklahomans have sought COVID-19 tests at
county health departments. Mayors, ity councils
and school boards have weighed evidence when
enacting prevention measures for their
communities.

However, there’s one area of public health
where local officials find their hands tied -
protecting citizens from tobacco use.

State law in Oklahema prohibits local officials
from enacting protections from cancer-causing
secondhand smoke that are stricter than state
law. While more than 60% of Americans enjoy
ulie Bishee comprehensive clean indoor air protections,

Oklahomans do not. Local communities cannot

pass clean indoor air laws that close the
loopholes in state law, such as banning smoking in bars and hotel rooms. Cities and counties are limited in
their ability to restrict tobacco advertising often placed at eye-level for children.

In 2013, lawmakers passed a law that made all state buildings smoke-free — finally dosing the smoking
room in the basement of the Capitol. This law allows cities and counties to enact ordinances making
government-owned properties smoke-free. More than 100 Oklahoma cities have done so.

Blogs
TOBACCO STOPS WITH

A Program of TSET PROTECTING OKLAHOMA  CREATING TOBACCO-FREE PLACES

— NEWSROOM / A HISTORY OF BIG TOBACCO'S PREEMPTION PUSH IN OKLAHOMA —
VIEW
1 . . y . .
) A History of Big Tobacco’s Preemption Push in Oklahoma
® Published by Tobacco Stops With Me on December 18, 2020
S h a r-e d SOC i a I M e d i a = We spoke to Doug Matheny, Programs and Initiatives Manager for State and Local Policy at the University of Oklahoma TSET Health Promation
Research Center, about what tobacco preemption is and Big Tobacco’s nefarious role in statewide policy in Oklahoma.
) Preemption is a vague term; can you explain what it means and how it impacts the ability of

men  TObacco Stops With Me @ . -

SRERE o blished by Maddie Shandy @ - December 7 at 1:34 PM - @ Oklahoma communities to take action on tobacco?

Secondhand smoke is deadly - Oklahoma lacks 100% clean indoor air laws. That's Not OK Very simply, preemption is when a higher level of government prohibits a lower level of government from acting on an issue. It's the exception rather

than the rule. With tobacco preemption, the state is prohibiting communities from adopting any ordinance stronger than Oklahoma's weak statewide
laws on smoking in workplaces, tobacco advertising and youth access to tobacco products.

How has preemption affected tobacco cessation in Oklahoma? What kind of policies are being
prevented from going into effect on a local level?

Tobacco is the leading cause of preventable illness and death. Most smokers started as kids and are trying to quit. However, if an Oklahoma
community wants to take action to protect the health of their citizens from tobacco, in most circumstances, they can't. For example, Oklahoma
communities are not allowed to adopt 100% smokefree workplace laws. This is a major impediment to public health. We know smokefree workplace
laws not only eliminate secondhand smoke, they help current smokers quit. Also, when smoking is not seen as commonplace, it lessens the likelihood
of young people ever starting to smoke.
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NotOK Preemption

TSET Better Health Podcast

cm'BETTER The TSET Better Health Podcast
AL  #11: Preemption: Big Tobacco's Political Play

PEOCAST

20:07
#10: Happy Healthy Holidays! 22:03
#09: Youth Vaping and the Great American Smokeout 53:25
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Big Tobacco Targets Campaign

“Red Kit” toolkit

Instant Article
BIG TOBACCO TARGETS

STOPS WITH oL

Tobacco Stops With Me @
hed by Maddie Shandy @ - October 13 a

The 2006 ruling against Big Tobacce required companies to sumender documents, communications and files.
Predictab/ by, thesr contents exposec lack of Empa’.ny and a stunin ng lack onscience. While words alone don't
kill, these words — the ones that just f‘_r the plannmg. mplementation and Strategy :eanly products — DO kill.

Big Tobacco targets African Americans with special brands, sweet flavors & advertising.

Here's a look at the deadly efforts designed to ensnare specific populations.

L WOMEN |

“Young adult smokers are strategically
important to RIR's long-term growth...
Specifically, these young adult females...”
- R, Reynoids.

You can be strong, skinmy, saxy, bold. How can you be all of these things? Smoke our cigarsttes.
For dacades, Big Tobacco has pitched women on lies like these. How did it all start? In the
1920=, Big Tobacco tied itsalf to women's equality, freadom and body image with slogens like
“Reach for & Lucky Instead of & Sweet,” pushing cigarettes as appetite suppressants.

In the 1960s, Big Tobacco co-opt
in freedom demonstrations and
promates pro with a varigty of handbags, jewelry and other female-centric items. The toll
of these ploys? Between 1960 and 1990, lung cancer desths amang women increased by mone
than 400%.

he women's rights movemnent. They embadded themsalves
esigned Virginia Slims specifical ly for women. The industry

S = . ’ , Blg Toba ants women to think that SerI'g. sexy, independent and fashionable types smake
STO VITHME.COM cigerettes. What they never talk abeut are the life-threatening conditions caused by smoking.
Profits Over People 5

See the scale of deception.

oY Like (D Comment
“As this 14-24 age group matures, they will
account for a key share of the total cigarette
volume — for at least the next 25 years.”
- hetual quate from B Reynolds tobacco exec.

Big Tobacco knows that 9 out of 10 adult smokers started before age 18.
Research shaws that candy-colored packaging and fruit-flavesed products
averwhelmingly appeal to youth. Teens whe try flavored to roducts are 3
times mare likely to smoke than those wha don't. Doesn't this sound dangerous?
The teen vaping epidemic answers that question.

Social Video Screenshot
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Big Tobacco Alive and Well in Your State

*Know your tobacco lobbyists and name
them.

*Follow the money.
*Direct payments are likely being made.

TOBACGO STOPS WITH



Questions?

TSET Website: tset.ok.gov

TSET Podcast: tset.ok.gov/podcast

Link to resources and ads:
http://bit.ly/ashjan2021

TOBACGO STOPS WITH



http://tset.ok.gov/
http://tset.ok.gov/podcast
http://bit.ly/ashjan2021

NEXT WEBINARS:

Thank you for your participation!

Please stay tuned for announcements about our next
webinar in the Tobacco Industry Interference Series:
g I@, “Mobilizing to Overcome Tobacco Industry
Interference in Lawmaking” on Thursday,
February 25,

ﬂ g Recordings from previous webinars

and Live Chats on social media, under
“Resources from ASH” here:

ash.org/coronavirus-update

Toolkit for Advocates

Talking with government and media about the
COVID-19 and tobacco use co-morbidity and
policies to protect the health of everyone
during the pandemic.

ASH _

lobal action for everyone’s health. ash.org/covid19
-ncnou—
ON SMOKING & HEALTH



https://ash.org/covid19
https://ash.org/2020index
http://tset.ok.gov/
https://www.tobaccofreekids.org/what-we-do/industry-watch
https://truthinitiative.org/research-resources/topic/tobacco-industry-marketing
https://ash.org/coronavirus-update/?eType=EmailBlastContent&eId=44444444-4444-4444-4444-444444444444
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